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“YELP”ingYourself
Wrestling with the Online Reputation of 
Your Business

by Nicholas Crawford



Date Night



The Perfect Date



How To Use Yelp

 Similar process with 
other review sites









WHAT ABOUT SOMEONE 
LOOKING FOR YOU?





















LOOKING FOR A 
LANDSCAPER?

















WHAT KIND OF PHOTOS?



What We See



What We Should See



Top Ten Ways to Build Your 
Company’s Online Reputation
 Keep the online 

profiles of your 
company up to do 
date with accurate 
contact information. 

 Focus on complete 
customer satisfaction 
in everything you do. 



Top Ten Ways to Build Your 
Company’s Online Reputation
 When you have an unhappy customer, 

remember how much leverage they have 
on your future business. 

 When you get a thank you note from a 
customer, encourage them to leave a 
positive review. 



Top Ten Ways to Build Your 
Company’s Online Reputation
 Consider the pros 

and cons of offering 
coupons through Yelp 
or Angie’s List. 

 Never respond in 
anger to a negative 
review. 



Top Ten Ways to Build Your 
Company’s Online Reputation
 Keep the focus on 

flooding your profile 
with positive reviews. 

 Write positive 
reviews of your top 
business suppliers. 



Top Ten Ways to Build Your 
Company’s Online Reputation
 Keep everything in perspective. 
 Communicate the online review feedback 

to everyone involved immediately. 



NEGATIVE REVIEWS







 Your online reputation 
is an imperfect 
reflection of how you 
do business. 

 Just like businesses 
have worked hard to 
manage their word of 
mouth reputation 
before online reviews, 
it is just as important 
in the digital era.



 The power is shifting 
from the business to the 
consumer.

 A generation ago, it took 
a small claims court 
action to hold a 
contractor accountable 
when today, even the 
possibility of a negative 
review can lead to a lot 
of freebies for a pushy 
customer.



 For the good and the 
bad it brings, a strong 
online reputation 
shines a spotlight on 
the stars in an industry. 

 Fly-by-night operators 
will never be able to 
compare to a 
reputable and 
established company 
when the customers 
are doing their 
research.



THANK YOU

Special thanks to the Society of Commercial Arboriculture 
and Penn State University.

Now, take the quiz!



Next Course –
September 16, 2015

Why Certify?
See you in Orlando –

Monday, August 10th – 4 pm
Member Happy Hour

Wednesday, August 12th – 8:30 am
SCA Field Day @ Leu Gardens

Structural Pruning with 
Ed Gilman & Brian Kempf


